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 From camshafts to camellias, Ray Watson 
is on the leading edge.  Ray Watson, a native of 
North Carolina, made his mark after studying ac-
counting at Kings Business College.  He thought he 
wanted to be a CPA, but after his first office job, he 
realized that this dream was not for him.  Ray thinks 
back and says, “I didn’t know if it was raining or 
sunny outside—I wanted to see the outside.”  After 
exiting his office position, he and a friend went to 
work for an auto supply company, Motor Supply, in 
his hometown, Greensboro.  Shortly after starting to 
work there, the duo decided to buy one of the four 
stores.  Scraping together all their resources they 
plunked $30,000.00 down on a Wednesday after-
noon, signed a note with the former owner and then 
only had $42.00 between them to place in the cash 
register to make the payroll on Friday.  They started 
with one shop and expanded to four in only ten short 
years.   He loved the auto parts business, but found 
it to be very stressful.  To help reduce his stress 
level, Ray loved to grow plants with color, with his 
favorite being the camellia.  Watson says, “I found 
the auto parts business very stressful, so I used to 
grow camellias for stress release.  I liked messing 
with my plants.”   He began purchasing camellias 
from a Mobile, Alabama grower while attending a 
plant show in Winston Salem, but soon learned that 
the beautiful camellias were not cold hardy and 
would not tolerate the sometimes harsh, North Caro-
lina winters.   However, Ray was as determined to 
grow camellias in his home town just as he was com-
mitted in helping repair derailed vehicles.   Every 
opportunity he had, he “played” with his camellias, 
attended plants shows, and researched his hobby.  “I 
wanted to grow enough camellias for Guilford 
County.  I wanted to make our county colorful.”  Wat-
son continues, “I was determined to find or create 
cold hardy varieties.”  Ray would travel 400 miles 
away just to see how camellias were faring in other 
geographic regions and to talk with other growers.     
“I was growing camellias for the love of it, not for the 

profit.”  So, Ray would experiment with his plants during 
the year and sell out of them each spring and fall where 
he would purchase sales booths at local nursery shows.  
He adds, “I just wanted to add color and make the plants 
more cold hardy, so I would play around with them some 
more after learning more about them and how to make 
them hardier.” 
 In 1980, Car Quest, a larger national auto parts 
company, made Ray a deal he couldn’t refuse.  He sold 
all four of his auto parts stores at once and changed out 
ownership over one week end.  Ray opened the doors to 
his stress reducer that same week end.   He uniquely 
named the new enterprise for Camshafts and Camellias!   
His initial five acres would be the growing site for the 
autumn/winter blooming beautiful camellias.  Ray was 
committed to advance the camellia cultivation, produce 
top quality varieties, increase the temperature zone 
ranges of the plants, and increase the blooming season 
while decreasing disease.  Ray knew he could make a 
major impact in the landscape market and enjoyed every 
second he was working with his plants and with others 
who helped him with research and growing techniques. 
 Ray discusses and describes the beautiful ca-
mellias like his own children.  “I fell in love with them 
[camellias] during my days at the auto shop.  They have 
all the characteristics a specimen shrub should have:  
evergreen leaves, year round beauty, no thorns, relatively 
slow growth rates, 
a perk to any gar-
den, and of course 
their spectacular 
flowers during the 
autumn and winter 
months.  They are 
Roses in winter.  I 
am growing camel-
lias out of love!” 
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Haviland Talks… 

• Visit the Haviland 
Plastics website 
at 
www.havilandplas
tics.com, and 
click on the 
“Recycling” tab 
to learn more 
about our Re-
cycling program.   
It can save you 
money and time!  

• HPP offers a 
complete line of 
custom designs, 
art designs, and 
custom printing 
—Call your sales 
representative for  
complete details 
or visit our web-
site at 
www.havilandplas
tics.com and click 
on the “Custom 
Designs” tab for 
more information 

• To order contain-
ers for your sum-
mer planting, call 
1-800-860-6294 
or call your pro-
fessional sales 
representative 
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 Always on the cutting edge of de-
veloping a more cold hardy camellia, during 
the 1990s Ray was introducing his camel-
lias into new colder geographic regions.  In 
Columbia Maryland, a buyer for a garden 
center began purchasing his camellias for a 
retail garden center there.  Cindy, now his 
wife and nursery partner, must have recog-
nized the symbolism of the camellias.  Re-
searchers Yeh and Karlsen, report “…the 
symmetrical beauty and long-lasting quality 
of the flower have long been appreciated by 
‘lovers’ as the token for expressing devotion 
to each other.  The Chinese believe the 
petals reflect the spirit of the lady, and the 
holder of the petals (the calyx) represents 
the man entrusted by the lady as her pro-
tector.”  Cindy and Ray became excited as 
they talk about the popularity and varieties 
of the camellias. “ It was the time honored 
national flower of China.  The Chinese were 
using the camellia sinensis in tea as early 
as 500 BC,” explains Cindy, “hence it’s nick-
name—the common tea plant.”  That’s the 
plant species that first came to the United 
States. 
 Today, in over 200 greenhouses 
on sixty-five acres, Cam Too Nursery grows 
over 250,000 plants featuring over 800 
varieties.  Magnificent flower colors range 
from white to pale pink through rich pink 
and then to red or combinations of all three 
or stripes and yellows!  The flower shapes 
have as much variety as any rose.  Cam Too 

markets their camellias in nineteen states 
in sizes ranging from liners to 15 gallons.  
Cindy happily explains how she and Ray 
continue to work with hybridisers in Chapel 
Hill to create a camellia that will move the 
northern growing boundary farther north.  
“We want more people to enjoy the breath-
taking beauty.  Sometimes it can take ten to 
fifteen years to create a new variety and get 
it on the market,” shares Cindy. 
 It is obvious that Ray and Cindy 
love nursery life and their work with camel-
lias.  They tackle any roadblock as a new 
challenge and welcome the new task to 
create an easier work environment.  Ray 
says, “My first tractor was a wheel barrow 

beautiful as the plants he grows.”     
 The Cindy and Ray team are in front of 
the curve in all of their nursery endeavors. 
Haviland is happy to extend full credit to Cindy 
Watson for suggesting that we place the full 
volume information on the container lips of our 
pots.  This provides the consumer with vital and  
important plant size information.   Haviland is  
proud to be the industry leader with this  
 
 
 
 
 
 
 
impor- tant addi-
tion to our containers.  We have not only em-
bossed this information on our new molds, but 
have also retrofitted our older tooling with this 
important information as well.   
 Cindy and Ray are continuing to maxi-
mize the growing area of their camellias.  Cindy 
shares, “We are going to expand the camellia  
field state by state.  We want to educate home-
owners, garden center owners, and landscapers 
that camellias can live and thrive in their state.  
We want to make people aware that we are  

 
 

creating draught toler-
ate, hearty, and more beautiful camellias.  The 
beauty, face and characteristics of the camellia 
only gets better.” 
 Cam Too, advertises that their camel-
lias are “grown with love and sold with pride!”   
Ray and Cindy invite you to their nursery to see 
firsthand their “children” and their passion!  Ray 
believes in industry research and networking.  
He proudly belongs to the North Carolina Nurs-
erymen’s Association, International Plant Propa-
gators Society, American Camellia society, Inter-
national Camellia Society, Maryland Nursery and 
Landscape Association, Virginia Nursery and 
Landscape Association and the Southern Nurs-
ery Association.  Ray and Cindy believe once you 
have seen the beautiful flowers on these ever-
green plants that you will want more of them in 
your garden.  As the growers of these magnifi-
cent plants, their work in the nursery is, in their 
own words, “a sheer beauty!” 
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and a piece of plywood.  We’ve come a long 
way since those days.  I feel fortunate that I 

have this job!  It is just a real pleasure to 
work in this industry.  The people in the 
garden/horticultural industry are the nicest 
people in the world.  My help at the nursery 
are as motivated as I am.  They have been 
with me a long time—some of them over 
fifteen years.”  Ray continues, “If a problem 
gets in our way, they [the workers] come to 
me and we’ll work it out.  It’s hard work 
here, but we’re all surrounded by the 
beauty of the plants.  We’ve built this nurs-
ery one step at a time—it’s theirs as much 
as it is mine.  They are as excited about the 
nursery as I am.”  Dot Riley Shelton, a long 
time friend in the horticultural industry is 
now the bookkeeper at Cam Too.   Dot’s 
first husband, Bill, was the National Sales 

Manager for IEM, and also worked with 
the Lerio sales team and ended his ca-
reer with Nurseries Supplies.  Bill, a SNA 
Pinnacle Award winner in 2000, was 
especially close to many at HPP.  A pio-
neer in the plastic container industry, 
Bill developed close relationships with 
our National Sales Manager, Marty Tho-
mas and HPP’s South Eastern Territory 
Manager, Howard Smith.  A native 
Texan, Bill was a childhood and lifelong 
best friend of our revered South Central 
Territory Manager, Jim Beakey.   Dot 
shared a personal story that describes 
the humble personality and beautiful 
character of Ray.  Dot remembers, “After 

Bill passed away in 2001, I was lonely, sad, 
and needed something.  I missed the 
strong relationships that I had made over 
three decades while Bill was working in the 
industry.  Ray knew I needed to be needed, 
and needed someone and something to 
help me through this sad time in my life.  
He asked me to come and help him out at 
the nursery—he and Cindy found a place for 
me.  He enabled me to continue my strong 
relationships with the people in the nursery 
industry and he gave me a purpose.  Ray 
goes above and beyond to show his friends 
and employees that he cares about each 
one. He is so generous with his employees.   
He is modest, humble, and loving.  He is as 
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Eco-Friendly 
News 
 
Living Off the 

Land—One Family’s Story 
The stores and book shelves are filling 

with books that introduce green-living and eco-
friendly products and gifts for people.  As the 
green movement becomes more popular, new 
green authors and new environmentally friendly 
products appear.  Noted fiction author, Barbara 
Kingsolver, involvers her entire family in her 
most recent non-fiction book, Animal, Vegeta-
ble, Miracle, A Year of Good Life, published by 
Harper Collins Publishers, 2007.  This informa-
tive book discusses the importance of becoming 
more aware of the foods we eat and how they 
are produced.  The book begins with the family 
documenting their much debated move from 
Tucson, Arizona to a small farm in rural Appala-
chia.  Together, her husband, Steve, and their 
three children challenge themselves to produce 
all of their food on their property or to purchase 
their staples from nearby farms and home-
steads for a year.  They maintained a journal of 
the how-tos, and whys, and their personal strug-
gles and decisions made as they lived their 
experiment.  She elaborates on her planning 
schedule, animal farming, and simply becoming 
aware of how food choices affect the family, the 
environment, and the land. 

Her book is insightful, factual, inspira-
tional, and most interesting.  Animal Vegetable, 
Miracle, A Year of Good Life, touches on envi-
ronmental and green issues ranging from food 
sustainability, food networks, creative recipes,  

 
 
 
 
 
 
 
 
 
 
 
 

and how the food choices of one fam-
ily impacts the local food system and chain.   

The family is very honest and realistic 
as they pen their thoughts about the day’s work, 
while maintaining a normal lifestyle of work 
outside the home, school, and related activities.  
Her book is a keeper and one that offers both 
hope and endurance, and a genuine feeling of 
collaboration, and accomplishment as they be-
come green—their way! 

HPP and Plastic 
Bottles 
  
 We have certainly 
noticed that beverage bot-
tles, especially water bottles, 
have become considerably 
lighter over the past couple 

of years.  Although at HPP, we limit our recy-
cled bottle usage to milk jugs (HDPE).  The 
water bottle material (PET) Polyester is a 
widely used material, in not only beverage 
containers, but clothing and carpeting as 
well.  At HPP, we fully support the effort of 
Coca Cola and other bottlers in recycling 
this important material.  Of interest to our  
customers and their end users are the im-
portant facts on the progress of the industry 
that parallel our recycling efforts.  Please 
also know that, like our sole use of recycled 
HDPE in making durable nursery containers, 
the bottle manufacturers are constantly 
making great strides in increasing their use 
of recycled material in bottle creation.   
 Dan Hockensmith, a Plastic News 
staff writer, reported in the March 1, 2009 
issue, that the weight of 16.9-ounce, single-
serve PET water bottle dropped by nearly 
33% between 2000 and 2008.  The study 
commissioned by The International Bottled 
Water Association (IBWA) also found: 
• The average PET bottled-water con-

tainer weighed about 19 grams in 
2000; by 2008, that declined to about 
13 grams. 

• During the eight-year period, the bot-
tled-water industry saved more than 
1.3 billion pounds of PET through con-
tainer light-weighting. 

• In 2008, the industry saved 445 mil-
lion pounds of PET by reducing bottle 
weights. 

“The facts speak for themselves,” said 
IBWA President and CEO Joseph Doss.  
“This is one way we as a nation can put a 
meaningful dent in post-consumer disposal 
of plastic that is not recycled.” 
 Hockensmith, in his article, Bottle 
Report Released, further reported that 
“since 2008, some IBWA members have 
reported further declines in bottle gram 
weight, with some bottled-water containers 
on store shelves now weighing less than 10 
grams.” 
 It is important for all of us to be 
aware of the positive impact that we make 
to our environment by doing our part in the 
recycling process!  HPP is proud to be the 
leader in manufacturing strong, durable and 
cost effective growing containers from recy-
cled HDPE bottles.   

HPP . . . 
Leader in 
Environ-
mental   

Recycling Technology 
 HPP  has proudly been the 
leader in the growing green movement.  
For many years, we have recognized that 
by recycling, we are promoting a positive 
environmental footprint that not only 
reduces waste going to landfills, but also 
saves thousands of barrels of oil.  We 
reuse millions of pounds of post-
consumer waste by manufacturing recy-
cled growing containers for wholesale 
nursery growers to eventually be used by 
the homeowner through a retail venue.   
 HPP receives and reprocesses  
thousands of compressed bales of post-
consumer waste, industrial scrap, or 
returned used containers from the nurs-
ery industry.  This valuable plastic is 
collected from recycling centers or re-
turned to us directly from wholesale 
nurseries.  We are pleased to be imple-
menting an inclusive program to recycle 
used HDPE nursery containers which 
allows growers to return used/unusable 
containers from nursery sites to us, thus 
avoiding clogging our landfills, dump 
fees, and freight costs, while earning 
valuable purchase credit.  The bales are 
then shredded or granulated into flakes.  
They are washed and dried and the 
flakes are carefully blended with desired 
colors and ultra-violet inhibitors.  Then, 
we are able to re-manufacture these 
flakes into the fine HPP nursery con-
tainer line again, thus saving significant 
energy and continuing the recycling loop! 
 We continue to improve our 
efforts to make a more environmentally 
sound impact on the planet.  Our entirely 
American Made nursery container line is 
packaged with a concentrated effort to 
reduce and recycle.  Even the pallets are 
recycled!  Our nursery industry is an im-
portant piece in our global environ-
mental landscape and provides millions 
of productive and satisfying jobs.  To 
learn more about our nursery container 
Recycling Program contact your HPP 
salesman:   
Marty Thomas:  336-392-9770 
Jim Beakey:  214-632-4548 
Brad Vaage:  503-434-0414 
Howard Smith:  386-679-9407 
Kit Hudson:  813-294-5555 
Vickie Stark:  419-622-1352 



P.O. Box 38 
Haviland, Ohio  45851 

Haviland Plast ic  
Products  

 
 
 
 
 
 
 
 
 
 
 
  

 

Phone: 1-800-860-6294 
Fax: 419-622-6911 

Engineered for Strength! 

 
 
 
 
 

 
 
 
 
 
 

Haviland Plastic Products is a family-run company committed to the nursery industry.  
We work closely with our customers to reduce the cost and time spent in the ordering process.  
Our customers, know when they place an order, they will hear the same friendly voice.  Our 

commitment to you is our quality product and excellent service! 

www.havilandplasticproducts.com 

HPP  National Leader in Nursery Containers 
  

  

    
Spring time is the season for tea 
parties.  Here is an excellent Chai 
Tea recipe to serve with those 
yummy tea cakes.      
      Coffeebar Chai 
2 cups water 
4 black tea bags 
1/4 cup honey 
1/2 teaspoon vanilla extract 
1 cinnamon stick 
5 whole cloves 
1/4 teaspoon ground cardamom 
1/4 teaspoon ground ginger 
1 pinch ground nutmeg 
2 cups whole milk 
 
In a saucepan, bring water to a boil.  
Add tea, honey and vanilla.  Season 
with cinnamon, cloves, cardamom, 
ginger and nutmeg.  Simmer for 5 
minutes.  Pour in milk, and bring to 
a boil again.  Remove from heat, 
and strain through a fine sieve.  
Pour into individual cups and enjoy 
with yummy tea cakes!  

 We are the industry’s leader in the design, development, and manu-
facturing of the first complete recycled nursery container line—from 1 gallon 
to 300 gallons.  The HPP team is dedicated to serving the professional nurs-
eryman through our quality products, our excellent service, our commitment 
to the environment, and our partnerships with nursery organizations.  We 
also specialize in custom products to assist you in personalizing your unique 
brand.  HPP cans are “Engineered for Strength” to ensure your growing suc-
cess! 
 
• Manufactured from 100% recycled material 
• HPP manufactures tough, durable, and cost efficient cans 
• Sizes available from 1 gallon to 300 gallons 
• Full plant volume information on the container lips  
• Multiple colors available  
• HPP offers custom printing, art designs, and color selection  
• Personalized custom designs provides customer with a creative and at-

tractive marketing edge 
• HPP provides color matching, logo printing, custom printing, recycle infor-

mation, and bar coding printed directly on the containers 
  1-800-860-6294 

www.havilandplastics.com 
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